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Above: Steve Dapcic '05 in one of his favorite viewing spots at Tropicana Field in
St. Petershurg, Fla., home to the Tampa Bay Rays.

Left: Dapcic, coordinator of new media and external marketing for the Rays, poses with
the team’s 2008 American League championship trophy.

Bottom: Vassallo takes in a game at the Nationals' new ballpark in Washington, D.C.
Also enjoying the view of the field is a pint-size version of Teddy, one of four presidential

mascots for the Nationals.

“I used to keep score for him during
the innings he wasn’t calling,” said
Vassallo, who still has “Personal Assistant
to Phil Rizzuto” on his resumé and an
autographed scorecard on his office wall.

For the love of the game

For lifelong baseball fans, working
behind the scenes in a major league front
office is a dream fulfilled.

“I was a huge baseball fan. My mom
grew up in the Bronx just a few blocks
away from The Stadium, so I credit her
for that,” said Steve Dapcic 05, referring
to Yankee Stadium. Now the coordinator
of new media and external marketing
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for the Tampa Bay Rays, Dapcic added,
“T always thought that baseball was the
most beautiful game on earth. Coming
from a baseball family, it just consumed
us growing up.”

Emil Calcano 06 played ball in high
school and for two seasons at Oswego,
where he also developed a love for
communications and broadcasting.

“T always wanted to be a Yankees
player. I always wanted to wear the
pinstripes,” said Calcano, who grew up
on New York’s Upper West Side.

These days, his pinstripes appear
on business suits, not a uniform. But,
Calcano is one of very few who can say
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he was on the team when the Yankees
opened their first new ballpark since 1923.

Though the time he spends at the
stadium as a manager of corporate sales
and partnerships is work instead of
leisure, being an executive hasn’t changed
his fan status.

“Ijust get to watch a lot more baseball
games,” the former WNYO-FM sports
director said. “I still live and breathe base-
ball. It’s the greatest sport there is.”

Batter up

Front office executives are part of the
team that takes the field. They promote
and support their organizations.

“Growing up I always said I was going
to be in the major leagues—not this way,
of course—but I am now,” said Vassallo, a
New York Mets and Minnesota Twins fan
growing up on Long Island.

Oulifirnie Droas

Some of the best positions behind
the scenes of baseball aren't paid.

Marion ‘80 and Ann Palbelchek
Loney '80 have summer jobs watching
and cheering for their son, James, first
baseman for the Los Angeles Dodgers.

"Tt's still sinking in that he's a major
league player,” said Ann, who had a lot
to do with growing her son's love of the
game.

"He was the only kid in our neighbor-
hood, so I would take him over (to the
park) and pitch to him,” she said.

A Yonkers native, Ann grew up in a
house full of Yankee fans. However, she
and her future husband, Marion, met as
basketball players at Oswego, where
she majored in physical education and
Spanish.

Marion moved to Central New York
from South Carolina at the age of 18
while still in high school. When his liv-
ing arrangements fell through during his
senior year, his coach, James Tool, and
his wife, Terry, took Marion in. Eventually
Marion would earn a computer science
degree from Oswego.
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“My favorite memories really don’t
happen on the field,” he said. “I like the
camaraderie with the players, coaches,
announcers and the rest of the travelling
party.”

As a former WTOP-TV sports
director, Vassallo was thrilled to call a
spring training game and a couple of
innings on the Reds radio network during
the season while working in Cincinnati.

While the unique perspective of the
game is a pleasure for lifelong baseball
fans, it’s not without some pain.

“You don’t realize how much work
goes on behind the scenes,” said Dapcic,
who fondly reflects on the days when
watching the game meant turning on the
TV and putting his feet up for the evening.
“Baseball knows no weekends; it knows
no holidays.”

The Loneys moved to a
suburb of Houston, Texas,
shortly after graduation
and when their first son
arrived, they named him
for Marion'’s high school i —
basketball coach.

James had a great —
rookie campaign in 2008, a reward-
ing culmination of years in the minors.
Marion says that being a Major
League dad is pretty much the same
as, well, being a dad.

“T still throw to him; T just threw
to him yesterday,” Marion said.

About 12 years ago, he built
James a batting cage in his backyard.

He also coached some of his son’s high
school teams.

Ann and Marion try to catch as
many games as possible during the
season, traveling most frequently from
their Houston-area home to Los Angeles.

"At least once a month we try to
catch a series,” Marion said. @

—Shane M. Liebler
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Play ball!

Like the fans, a baseball executive shares
the team’s highs and lows. Dapcic is still
coming down from the Tampa Bay Rays’
appearance in the 2008 World Series.

When he arrived three years ago,
he was charged with the difficult task of
cultivating Rays fans in a town notorious
for apathy. Baseball fans there have been
lukewarm on the team since the franchise’s
beginnings as an expansion club in 1998.

But last season the team made one of
the greatest turnarounds in sports history.
The turnaround in attendance gave
Dapcic alot of pride as well.

He helped organize more than 400
promotional events in 2008. His “street
team” of two dozen part-timers targets
youngsters with Rays mini-festivals at Little
League games and community events.
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Above, top: Ann Palbelchek Loney '80
hangs out with legendary Los Angeles
Dodgers Manager Tommy Lasorda. Ann’s
son, James, is the team's first basemen.

Above, bottom: Marion Loney 80 (right)
poses with his sons, James (left), and
Anthony in this 2002 photo.
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Emil Calcano '06 poses

with the New York Yankees 2000 World
Championship trophy. "T always wanted to
wear the pinstripes,” the manager of cor-
porate sales and partnerships says.

“You still love the game,” Dapcic
said. “Now it’s your job to make sure that
everyone else has that experience.”

Calcano has played a considerable
role in finding and selling corporate part-
nership opportunities in the new Yankee
Stadium, which is in its inaugural season.
But, in addition to reaching out to spon-
sors and advertisers, Calcano helps with
outreach to the Latino community.

“I feel extremely blessed to be able to
utilize all my skills and abilities and my
heritage as well on a day-to-day basis,”
said Calcano, a Dominican Republic
native.

The initiative launched about a year
ago aims to cultivate Yankees fans by
giving the team a presence in Hispanic
communities. Calcano has helped
pioneer the program with visits to Latino
organizations and schools.

“It has made me a better all-around

businessman and a better person,” he said.

“It’s truly a special place to work.” @

By Jay Ahuja '86

1) Wrigley Field, Chicago

As a lifelong Red Sox fan, it pains me
to admit that Wrigley beats Fenway
as my favorite ballpark in the bigs.
I've been back for games at each
stadium several times in the past 18
years. While Wrigley has pretty much
stayed the same, Fenway has changed
for both better and worse.

Wrigley matches Fenway for over-
all atmosphere, intimacy and unique,
old-school scoreboards, but the ivy cov-
ered walls, relative lack of advertising
billboards and the quirky, independently
owned sections of bleacher seats atop
buildings across the street give Wrigley
the edge.

2) Fenway Park, Boston

The "Green Monster” dominates the
outfield and creates a setting unlike
anything else in baseball. There's almost
no place I'd rather be than a seat along
the first base line with a close-up view
of batter and pitcher with nothing but
the Monster in the background.

I've also had the good fortune of
checking out the view from the new
seats atop the Monster. It's yet another
“only in Fenway" experience. Like
Wrigley, if you are a fan of all the fancy,
modern amenities you may not quite get
it, but if you're there for the baseball,
this is a must-see ballpark.

3) Camden Yards, Baltimore

Orioles Park presents the best of both
worlds: a nostalgic-feeling park with all
the convenient amenities a fan could ask
for. The view beyond the outfield wall is
as good as there is east of the Rockies
and the concessions are among the best
in baseball. Boog's Barbecue and soft
shell crab sandwiches chased with a
Smithwick’s Ale: Tt doesn't get much
better than that!
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4) AT&T Park, San Francisco

This is another great food ballpark, but
so much more than that. There's a nice
blend of throwback atmosphere with all
the modern touches situated in a great
part of town. The long, twisty slides
intertwined within the giant, three-
fingered fielder's glove and the minia-
ture wiffle ball park behind the left field
stands are great places to take the kids.

5) TBD

By all accounts, the new ballparks in
Queens and the Bronx look to become
instant classics. Having made at least
one trip to a major league game every
year since 1991, T expect to visit both
New York City ballparks soon. Early
reports favor the Mets' new digs, but
it's hard to fathom a Yankee Stadium
that won't be among the very best
yards in baseball.

Ahuja lives in North Carolina with his
wife, Karen, and their 50-pound mutt,
Marley. He is the author of two sports
travel guides: Fields of Dreams: A Guide
to Visiting and Enjoying All 30 Major
League Ballparks and Speed Dreams:

A Guide to America's 23 NASCAR
Tracks. In addition to being a freelance
magazine writer, he works for WFAE-
FM 90.7 FM, Charlotte’s National Public
Radlio news source.
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